
 

 19
th

 April 2010  
 
 
 Manheim Auctions, Glasgow raises £2,600 for Marie Curie Cancer Care 
 
 

A recent sale at Manheim Auctions, Glasgow raised £2,600 for Marie Curie Cancer Care. The funds 

raised will go towards a new £16 million Hospice located just 10 minutes from the auction centre. 

The special sale was attended by a total of 103 buyers, 40 of whom were logged on via Simulcast, 

Manheim Auctions’ premier trade-only online wholesale channel linking trade buyers via the internet 

to physical auctions. Vendors present included Arnold Clark, Arval, BT Fleet, GMAC and 

Masterlease.  

 

The auction achieved an overall CAP Clean figure of 99.9% with an 82% conversion rate. The 

auction centre team arranged various activities on the day plus some special items to be auctioned 

including a signed Glasgow Rangers shirt from the 2008 UEFA Cup Final which raised £300.  

 

Karen Milne, Capital Appeal Manager, Marie Curie Cancer Care, said: “We are now entering the 

final stretch of the Big Build appeal to raise funds for our new hospice in Glasgow. Support of this 

kind is vital to make sure we achieve our fundraising target and can continue to provide end of life 

care for patients and their families. Staff from Manheim recently visited the hospice to present the 

funds and see first-hand how donations make a difference to patients and staff. Everyone at the 

hospice is greatly appreciative of their generosity and efforts.” 

 

Alan Wilson, auction centre manager at Glasgow added: “I am pleased to be able to contribute to 

such a worthwhile local initiative and it wouldn’t have been possible without the support of our 

auction centre staff and our vendors and buyers. We have built up a very good relationship with 

both vendors and buyers since our inaugural sale as Manheim Auctions in January 2009 and I was 

delighted with their response and generosity during this fundraising event.” 

 

     ends 

 
 About Manheim  

Manheim is the world’s largest automotive services company and, through its unparalleled range of products 
and services, drives every stage of the used vehicle lifecycle. Officially voted Britain’s Best Remarketing 
company for the last 4 years, Manheim handles nearly 10 million used vehicles worldwide, facilitating 
transactions representing nearly $59 billion in value. Manheim is a subsidiary of Atlanta-based Cox Enterprises 
Inc., one of the world’s leading media companies and providers of automotive services. Throughout the world 
Manheim has over 130 remarketing operations in five Continents, including 38 European locations.  In the UK, 
there are 3 business divisions:  

Manheim Remarketing: providing a national physical auction network, comprising 19 centres of which 7 have 
dedicated commercial vehicle activities; a dedicated trade-only direct sales channel; 3 online bidding /sales 
channels. It includes the brands of Manheim Auctions and vrs. 

Manheim DeFleet Services: providing vehicle inspection; asset management and recovery service; SMART 
repair, reconditioning and pre-sale preparation; transport; logistics; full defleet management and outsourced 
end-of-contract administration. It includes the brands of Manheim SMART Repair, Manheim Inspection 
Services and Manheim Asset Management.  



 

Manheim Retail Services: providing retail marketing support including dealer websites, used car stock 
locators, professional vehicle photography, showroom systems, sales lead management software and 
innovative aftersales customer contact systems. It includes the brands of Manheim Retail Marketing (formerly 
Portfolio), Manheim Lead Management (formerly e-GoodManners) and Manheim Aftersales Solutions (formerly 
RTC) and Carmony.co.uk. 

 
 

For further information, please contact: 
 

Andrew Andersz  
JJ (for Manheim) 
Tel: +44 (0)1865 343100 
Email: andrew.andersz@thejjgroup.com 
Website : www.manheim.co.uk 


